
 

 

 
Tourism Advisory Council Meeting 

Monday, November 14, 2016 
633 Third Avenue, NYC 

11:00am – 12:30pm 
 

Webcast address: http://www.esd.ny.gov/webcasts/ 
 
 

AGENDA 
 

I. Approval of minutes     Cristyne Nicholas  
 

II. Chairman’s Report      Cristyne Nicholas 
a. Meeting overview 
b. TAC membership update 

 
III. Tourism Summit     Gavin Landry / Ross Levi 

 
IV. Executive Director Report      

a. International update    Markly Wilson / Gavin Landry 
b. Beautiful Destinations – The Catskills Gavin Landry     

             
V. Guest speaker:  Ted Blazer, Olympic Regional Development Authority 

 
VI. New Business      

       
Next meeting:  
 
Monday, January 23, 2017 
11am – 12:30pm 
633 Third Avenue, NYC 



 

    

 

Tourism Advisory Council Meeting Minutes 
“Draft – Subject to Board Approval” 

 
Date:  Monday, September 19, 2016 
Location:  633 Third Avenue, New York, NY   
Attendance:  

TAC Members  
Katherine Nichols, Thomas Mulroy, Elinor Tatum  
Phone:  Nancy Elder, Dan Fuller 

ESD / NYS Staff  
Rich Newman, EVP State Marketing Strategy; Gavin Landry, Executive Director of Tourism; Ross Levi, 
VP Marketing Initiatives; Lisa Soto, Director of Tourism Marketing, Licensing, and PR; Sara Emmert, 
Special Projects Manager; Anna Pakman, Director of Digital Strategy; Kate Dunn, Assistant Editor, 
ILOVENY.com; Ken Wong, Director of Special Events; Ethan LaCroix, Editor, ILOVENY.com; Nick 
Terzian, Marketing and CRM Analyst; Tom Regan, ESD Associate Counsel; Pat Hooker, Deputy 
Secretary for Food and Agriculture  

TAC Guests  
Melanie Klausner, Finn Partners; Morris Silver, Finn Partners; Randy Bourscheidt; NY Public Library; 
Mark Door, NYSHTA 
Phone:  Natasha Caputo, Westchester Tourism  

 
Meeting called to order:  11:05am 
 
I. Approval of minutes – Cristyne Nicholas 

• Motion to approve by Katherine Nichols 
• Minutes approved with a second by Tom Mulroy 
 

II. Update on marketing strategy – Richard Newman 
• Tourism has begun to refine its focus in terms of audience to families.            
• Our research suggests that families represent the highest value customers for us, the most 

frequent travelers, and they are the people most likely to be interested in a NYS vacation. 
• This strategy has been integrated across all components of tourism marketing – advertising, 

PR, experiential, and digital. 
• In addition, we have been working with the regions to implement the Governor's bottom up 

regional focus to promote specific assets and specific stories within the regions – the Catskills 
this summer, the Adirondacks last year, and currently Long Island. 

• The regional focus has also allowed us to think about the visitor experience on the road, so 
additional signage has been incorporated around the state to promote I LOVE NEW YORK 
tourism assets, parks, Path Through History, and Taste NY locations. 

• Finally, we have developed a new campaign around I LOVE NEW YORK, which is the all -- It's 
All Here, It's Only Here, recognizing the fact that we have multiple activity areas that NYS that 
are very rich in these types of assets but it's not a single activity focus.    

• The objective of the campaign is to help people understand the depth and breadth of tourism 
attractions here and to make it clear that only NYS actually can provide those assets. 

• We tested the ad campaign with consumers and we received a strong response in terms of 
interest in visiting NYS and consideration of NYS relative to other ideas that were presented. 

 
III. Chairman’s Report – Cristyne Nicholas  

A. Meeting overview 
• Will receive a Summer tourism overview from the I LOVE NEW YORK team. 
• Pat Hooker, the Governor's Deputy Secretary of Food and Agriculture is going to talk about the 

historic success of this year's NYS Fair and other agri-tourism initiatives and projects. 
B. TAC membership update 

• John Ernst was appointed to the Adirondack Park Agency, so he is stepping down from TAC. 
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• Jan Chesterton also resigned from TAC after her recent retirement from NYSHTA. 
• There are now five vacancies on TAC - two that are appointed by the Governor, two recommended for 

appointment Assembly Speaker Carl Heastie, and one recommended by Senate Minority Leader, 
Andreas Stewart Cousins. 

• Also in the recent primary elections, Assemblymember Marge Marky lost her seat so we will have a 
new Assemblymember representative in January.  

C. Introduction of Mark Dorr, NYSHTA 
• Jan Chesterton’s replacement at NYS Hospitality and Tourism Association (NYSHTA), Mark Dorr is 

President and here to introduce himself and update us. 
Mark Dorr 
• NYSHTA is a statewide tourism organization and we have done everything we could to support the 

governor's initiatives because they have been great for our industry. 
• 90% of NYSHTA members are hotel owners and operators, and they are positively feeling the 

marketing as it trickles down to their businesses.  
• NYSHTA is also the administrator of the Tourism Industry Coalition, a group of 30 non-profit 

organizations all in the tourism arena.  
• We look forward to continuing our great relationship with TAC and NYS. 

 
IV. Staff Reports (powerpoint attached) 

A. Executive Director’s report – Gavin Landry  
• This summer the governor announced that tourism’s economic impact has reached over $100 billion for 

the second year in a row. 
• With the strength of the dollar, tourists from Canada and overseas are disadvantaged because it is 

more expensive to visit us.  The world economy and instability also affect tourism, so to reach this level 
of economic impact again is impressive. 

• Other topline numbers since Governor Cuomo took office: 
o $130 million invested in tourism that has been repaid to NYS by about $9 billion over time. 
o 234 million visitors in 2015 – up from 227 million in 2014. 
o 894,0000 tourism related jobs (An annualized average job count, not just seasonal).   

International update 
• IPW:  June 19-22, New Orleans -- The biggest international trade show in the U.S. 

o Unveiled a new booth with an interactive component that assisted in conversations.  
o Conducted 132 appointments over a three-day period. 
o Hosted a reception for 64 international tour operators, travel agents, and press. 
o Conducted a post IPW FAM tour through Catskills, Hudson Valley, Central NY and Finger Lakes 

with five tour operators from China. 
• New Zealand and Australia East Coast sales mission:  July 16-24 

o The first time I LOVE NEW YORK has gone to Australia and was a follow on to our opening an 
office in Australia and the Australia ready workshops last year. 

o This was an east coast USA mission with NYC, Philadelphia, Visit New England and Washington, 
D.C. – the idea was to capitalize on the interest of Australians and New Zealanders who have 
visited our west coast and are now interested in the east coast. 

o Four cities in five-and-a-half days, flew eight times, in the air for 60 hours 
o Conducted 130 appointments in each of the cities: Auckland (New Zealand), Melbourne, Sydney, 

and Brisbane. 
o We found that roughly 700,000 Australians came into NYC and NYS last year. 

• Dutch African Heritage Tour Launch:  August 5, Albany 
o This was a direct result of staying consistent in the international market.  
o The woman from the Netherlands who led this effort was introduced to us at WTM in 2014.  
o Dutch heritage and history throughout the Hudson Valley and Capital Saratoga area now has a tour 

to capture the unknown pieces of this heritage history movement. 
o Congressman Tonko attended the tour launch as well as the consulate office from the Netherlands. 

• September FAM tours 
o China tour recently wrapped up in the Finger Lakes in Central New York. 
o Recent UK FAM tour to Central NY and the Finger Lakes tour operators from England, Scotland, 

Ireland and Whales. 
• International marketing forum:  September 13, Syracuse 

o 112 representatives of destinations, attractions and organizations from NYS attended. 
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o All four of our in country reps there to talk about marketing NYS to China, U.K., Germany, and 
Australia. 

o China Union Pay (China’s most used credit card - 5.3 million customers) presented on how to 
increase revenue from Chinese visitors by providing access to Union Pay holders – such as signs 
in Chinese that say they accept Union Pay.  

Summer and Fall marketing 
• Summer OOH  with a takeover just outside Madison Square Garden and Pennsylvania Station in time 

for the July 4th holiday, along with placements throughout the MTA - including stations, subways, 
busses, MetroNorth, and Long Island Rail Road. 

• Four summer commercials featured topline assets including the Adirondack Park, National Baseball 
Hall of Fame, Niagara Falls and the Catskills using the It's All Here, It's Only Here theme. 

• Print ads in local newspapers to promote events throughout NYS 
• Digital partnership with Thrillist to promote the Catskills to an audience of NYC millennials. 

o Seven articles that were viewed a total of over 175,000 times with users spending an average of 3 
minutes on each article and over 18,500 engagements. 

• Special push this year to promote the NYS Fair through TV, radio, print ads and travel discounts 
through hotels, enterprise car rentals and zip car to help meet the goal of 1 million visitors (Pat Hooker 
will talk more about the fair itself). 

• Fall commercial shown 
o Family oriented commercial 
o Fall is roughly 25% of our total tourism visitor spend for the year (60% occurs in the summer 

season and the remainder is captured by the shoulder - winter and the early spring.) 
PR / earned media 
• Topline numbers for the summer – working with traditional, online and social media influencers 

o Over 270 Print / Broadcast clips 
o 500M media impressions  
o $24M ad value 

• Earned media through pitches, FAM tours and media events 
• Summer FAM tours  

o Tours hosted in conjunction with Governor’s events and IPW 
o Parks FAM – promoting the 100th Anniversary of The National Parks Service with a 5-day press 

trip highlighting some of our top state parks.  
 Six media including Conde Nast Traveler, Out Magazine, Epoch Times, Surf and Sunshine, 

Millennium Magazine and family and outdoor influencer Corinne Rice  
 Stops at Green Lake State Park, Watkins Glen, Letchworth State Park, Allegany State Park 

and Niagara Falls State Park.  
 Since the trip, multiple stories have run and social media exposure has been robust. 

• Fall media nights – smaller targeted events - more interaction between the TPAs and media 
o Culinary event:  July 27, Union Square Farmers Market / Pavilion Restaurant in Union Square 

 Journalists toured the market and were given supplemental information on the vendors as well 
as their relationships with New York State’s vacation regions. 

 Followed by lunch with TPAs - Long Island, Hudson Valley, Finger Lakes and Central NY.  
o NYS Parks event:  August 9, Central Park / Tavern on the Green 

 Two curated walking tours through the park with DEC and Parks rangers to talk about upstate 
parks. 

 Followed by a reception and a sip and paint session with representatives from the Finger 
Lakes, the Adirondacks, Capital Saratoga and 1000 Islands Seaway. 

B. Summer activities update – Ross Levi  
Governor’s events 
• Bass Master's Challenge, June 25, Onondaga Lake in the Finger Lakes 

o The Governor and Lieutenant Governor hosted scores of amateurs to fish with pros from the Bass 
Elite Series, followed by a Taste NY awards luncheon 

o Purpose was to promote fishing activities throughout NYS as a national / world leader in fishing. 
o Announced that the Bass Elite Series Tournament will return to NYS in 2017 at the St. Lawrence 

River in Waddington as well as: 
 Free fishing days in February, June, and on Veterans Day  
 New I Fish New York, Beginner's Guide to Freshwater Fishing Manual  
 200 free fishing clinics held throughout the State for the summer and fall. 
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• Adirondack Challenge, July 17, Indian Lake  
o Over 150 elected officials, community leaders and tourism reps did the traditional white water race 

and other activities with the addition of mountain biking for the first time. 
o Purpose was to show the wide range of activities available in the Adirondacks, both to the 

attendees and through media, social media and other promotional activities. 
o Governor announced the tourism economic impact of $102 billion and other numbers that Gavin 

spoke about earlier. 
• Catskills Challenge, June 29 - 30, in and around Bethel Woods 

o Purpose was to replicate what has been exciting and successful in the Adirondack Challenges. 
o First day – Ride the Catskills and reception at Belleayre Mountain  
o Second day – outdoor activities throughout the region like fly fishing, rafting, canoeing, kayaking, 

hiking and road biking, as well as bocce and field activities held at the Villa Roma Resort. 
o Kicked off with Robert DeNiro (who is a local resident)  
o Catskills Challenge video shown 
o Governor announced a $5 million ad campaign to promote the Catskills as well as: 

 Funding for municipal projects and grants to strengthen tourism infrastructure both in the 
region and across the state. 

 NYS would be nominating the site of the 1969 Woodstock Music and Art Fair to both the State 
and National Register of Historic Places.  

o Hosted a pre-event four-day FAM tour with 11 journalists from the Daily News, and Gotham and 
Hampton Magazines, as well as international journalists from our markets that have an I LOVE 
NEW YORK office - U.K., China, and Australia.  

Path Through History Weekend  
• Has become an annual event, held over Father's Day weekend – June 18 and 19. 
• Historic sites all across New York State are invited to host special events that I LOVE NEW YORK can 

amplify through our channels – print, website, social media, PR, etc. 
• 490 events were held in 52 of our 62 counties. 
• Post event surveys were positive and the vast majority of sites would like to participate again. 
• Exploring the possibility of adding a second weekend in 2017, so that there would be one in spring and 

one in the fall.  
• New partnership with Don Wildman, host of Mysteries at the Museum on the Travel Channel, to do a 

tour of NYS and an insert in NY by Rail magazine on Amtrak that we are turning into a blog piece. 
Pride month (June) 
• I LOVE NEW YORK LGBT participated in 17 Pride events across NYS, which included six in-person 

activations, advertising in key Pride publications, sending out e-mails to our LGBT list encouraging 
them to take a Pride-based vacation, and social media outreach. 

• Second annual Pride Day was held at the NYS Fair - We believe it is the only officially designated day 
celebrating the LGBT community at a State Fair in the nation.  Pride Day was expanded this year with 
new activities including an I LOVE NY table at the day long LGBT info fair. 

Summer event activations 
• New I LOVE NEW YORK POD - refurbished and brought to new life to engage visitors at events 

through interactive family-friendly elements that expose them to all NYS has to offer. 
o Chalkboard wall for visitors to share some of their favorite places in NYS 
o Kids version of the travel trivia quiz 
o Travel buddy travel app with a quiz that identifies visitors with an interest based avatar and 

provides travel suggestions on a personalized webspace that can be viewed at their leisure. 
• We took the POD brand ambassadors on FAM tour so they could talk with authenticity about NYS. 
• The POD was unveiled by Governor Cuomo at the Jones Beach Air Show on Memorial Day weekend. 
• The POD is 80% through its 2016 NYS tour, with a few events out of state that were well received. 

 
V. New York State Fair and Agritourism – Pat Hooker, NYS Deputy Secretary for Food & Agriculture 

NYS Fair 
• Governor Cuomo committed a historic investment of $50 million this year 
• The buildings were built in the early 1900s with small improvements but nothing transformational. 
• Record attendance this year of 1,117,630, which is 10% higher than the previous record in 2001 and 

23% higher than last year. 
o 50,000 admissions sold on e-tix (3,000 from 41 states and the DC, and a few overseas). 
o Top out-of-state ticket sales: PA, NJ, MA, CT, FL  
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o Top NY city ticket sales: Buffalo, Albany 
o Increased attendance in NYC due to the I LOVE NEW YORK marketing efforts there. 

• Paw Patrol drew enormous crowds from as far as the UK and Canada as the fair was the only place 
that they performed in the northeastern United States this year. 

• Little League World Series Championship team and their town came to the state fair to celebrate. 
• The Milk Bar’s signature 25₵ milk sold 400,000 cups of milk. 
• The Maple Association said their sales were up 15% 
• A group of kids from Harlem attended as guests of I LOVE NY, similar to the group that we took fishing 

in the Catskills and skiing in the Adirondacks.   
Taste NY 
• 58 Taste NY locations around the state which include: 

o Lock 13 Living History Area along the Thruway   
o Taste New York Cafe at the newly renovated West Bath House at Jones Beach  
o Taste New York Bar at the Nikon Theater out at Jones Beach  
o A number of State Parks with more to come 
o Top of the Falls Restaurant at Niagara Falls 
o Five minor league baseball stadiums in NYS  

• Taste NY helped participating producers triple their growth sales last year. 
• Sales increased from $1.5 million to $4.5 million and on track reach the $9 million goal for the year. 
$5 million Craft Beverage Grant Program 
• Partnership with ESD with 65 projects funded to date, valued at $4.7 million. 
• Each region of the state had at least three projects funded and the average grant was $71,000. 
• Every project funded is required to use Taste New York branding throughout. 

o New York Wine Country magazine 
o 13-part PBS series entitled, "Brewed in New York" 
o Craft beer festivals at all major upstate cities 
o The Thousand Island Craft Beverage Tourism promotion in the Rochester Cocktail Review 

• The craft beverage industry has grown 183% across wine, beer, spirits and cider with a $27 billion 
annual economic impact in NYS. 
o Craft beer industry has an estimated annual economic impact of $3.5 billion, 11,000 jobs, 3.66 

million visitors in 2013 generating $450 million in revenue. 
o The grape industry is generating $5 billion in economic benefits to NYS with 400 wineries in 59 out 

of 62 counties.  Wine related tourism draws 5.29 million visitors to NYS annually. 
o There are now 48 cideries – 24 are farm cideries, meaning all product is from NYS apples.  
o Nearly 160 distilleries quickly becoming tourism destinations as beverage trails are created. 

• Craft beverage locations in NYS lend themselves to visiting and tourism, complimenting trips. 
• $1 million was allocated and spent on ESD’s craft beverage industry tourism program last year. 
• 15 projects were funded covering almost every tourism region. 
• Other projects:  

o Four craft beer festivals organized and executed by the Brewers Association. (Albany, Utica, 
Rochester and Syracuse) 

o The Adirondack Craft Beverage Trail  
o Thousand Islands tourism $180,000 advertising project  
o Buffalo Beer Week  
o Three events by the East End Alliance on Long Island 

• Additional funding from the $9 million committed to the craft beverage marketing and promotion 
initiative, including $1 million to create targeted advertising and marketing campaigns. 

• Taste NY stores can sell alcohol if they are run, as the Grand Central store is, by a craft license 
manufacturer - a farm-based beverage producer, farm distillery, farm winery, farm cidery, etc. 

• Taste NY liquor stores are not owned by NYS, they are privately run and licensed by us.  We are 
working with OTG to promote Taste NY products. 
 

VI. New Business 
ELINOR TATUM 
• One of the breweries in Roscoe was trying to get signage on the highway as a tourism site and they 

were talking about how expensive it was because they would have to pay for the motherboard at about 
$20,000.  It is something that we should look at.  (Elinor will send to Gavin) 
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• In Delaware County, State Parks close on Labor Day weekend and visitors cannot access the parks, 
especially swimming areas, parking lots and restrooms.  We should look into it as it can also affect leaf 
peeping. 

• 50th anniversary of Woodstock this year – we should have it on our radar. We should try to take the 
kids from Harlem to the Bethel Woods museum to see the civil rights exhibit that goes through 
December 31.  

RICH NEWMAN 
• Next round of advertising will be in the winter to promote skiing, snowmobiling and winter recreation. 
GAVIN LANDRY 
• Niagara Falls has a bridge that needs repair so one of the falls will be closed and re-routed.  Date and 

year is TBD, but it will take place during the winter.  Last time this happened was in 1969 and people 
traveled from around the world to see it.  We will follow up. 

TONY SCLAFANI 
• Javits Center expansion planning is underway.  Design build teams have submitted proposals for the 

expansion, architect, and contractor and are being evaluated, and RFPs have been issued.   
• One of the plans calls for a three to four-story transformer, allowing the Javits Center to operate the full 

building if the grid goes down.  That will break ground this year. 
• $1 billion expansion will build five times more meeting space (100,000 more square feet), 500,000 

square feet of exhibition space, the largest ballroom in the northeast, a rooftop terrace that can 
accommodate up to 1,500 guests and an onsite truck garage to accommodate the 20,000 tractor 
trailers a year that deliver materials for shows.  

• Regular operations will continue while the construction is going on, primarily on the north end of the 
property, which is 38th, 39th, and 40th Streets, between 11th and 12th Avenues.  

 
 
Meeting adjourned: 12:18pm 
    
Next meeting:  

Monday, November 14, 2016 
11am - 12:30pm 
633 Third Avenue, NYC 
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NYS Tourism Advisory Council  
2017 Meeting Dates 

 
 

Monday, January 23, 2017 
11am – 12:30pm 

633 Third Avenue, NYC 
 

Monday, March 13, 2017 
11am – 12:30pm 

633 Third Avenue, NYC 
 

Monday, May 16, 2017 
11am – 12:30pm 

Albany, NY 
 

Monday, September 25, 2017 
11am – 12:30pm 

633 Third Avenue, NYC 
 

Monday, November 13, 2017 
11am – 12:30pm 

633 Third Avenue, NYC 
 
 

Please RSVP by the Friday before the meeting to: 
tac@esd.ny.gov or 212-803-3689 



I LOVE NEW YORK 
TAC Report 

A Division of Empire State Development  
November  2016 

1 



2016 TOURISM AND CRAFT BEVERAGE SUMMIT  

2 



2016 SUMMIT DELIVERABLES 

3 

 $55 Million Commitment to Tourism: Governor  Cuomo committed an unprecedented $55 million to promote 
New York’s world class attractions and bolster its tourism industry. 

 Regional Welcome Centers: Will be opened across the state in all regions, featuring Taste NY products and I LOVE 
NEW YORK attractions  

 I LOVE NY @Tribeca: A short film competition will invite film students from across the state to submit ideas for a 
tourism-based video themed around New York’s vacation regions.  

 Heritage Tourism: Integrated Path Through History promotions to promote and celebrate two landmark 
anniversaries in 2017: 100 years of women’s suffrage in NYS and the 200th anniversary of the Erie Canal.  

 Mobile Tours: New and improved I LOVE NEW YORK mobile app will feature interactive audio tour where users will 
be able to download narrated walking and driving tours featuring top NYS attractions.  

 Accessible Tourism: New York State wants to be sure that anyone, regardless of physical limitations, disabilities or 
age, can enjoy its world-class attractions and events.  

 Increased Taste NY Exposure: $500,000 will be allocated for a new special events agritourism marketing initiative. 
 Market NY: Funding for the Market NY program will increase to $15 million with $2 million allocated specifically on 

agritourism and the craft beverage industry.  



LONG ISLAND WELCOME CENTER 

4 



INTERNATIONAL MARKETING 
FORUM: SEPTEMBER 13, 2016 
 112 representatives of destinations, 

attractions and organizations from across NYS. 
 Presentations on the characteristics of the 

source markets, briefings on the ILNY office 
marketing activity, and recommended action 
steps to capitalize on the ILNY marketing 
program. 

 China UnionPay (China’s most used credit 
card) presented on how to increase revenue 
from Chinese visitors by providing access to 
UnionPay holders.  
 

5 



 Second I LOVE NEW YORK China Sales Mission 
since opening offices in China two years ago in 
four cities. 

 Workshops and meetings were held in three cities 
over a nine-day period. 
 Guangzou: Over 80 attendees from 35 travel 

trade companies 
 Shanghai: Over 90 attendees from 50 travel 

trade companies 
 Beijing: Over 90 attendees from 60 travel 

trade companies 
 

6 

CHINA SALES MISSION:  
OCTOBER 16-25, 2016 



 World Travel Market (WTM) is one of the largest 
international travel trade shows with almost 
5,000 exhibitors from 182 countries and regions 
and more than 50,000 participants. 

 Delegation of eight TPAs and attractions: Central 
NY, Destiny USA, Discover Long Island, Maid of 
the Mist, Niagara Tourism, Visit Syracuse, and 
Wine, Water, and Wonders of Upstate NY. 

 Conducted 45 appointments with international 
travel agencies, tour operators, and media 
arranged by the I LOVE NEW YORK UK office. 

7 

WTM LONDON:  
NOVEMBER 7-9, 2016 



BEAUTIFUL DESTINATIONS: 
THE CATSKILLS 
 Beautiful Destinations posted a series of 

photos, videos and Instagram Stories focused 
on the Catskills region, from October 18 – 24. 

 So far, across the I Love New York and 
Beautiful Destinations social channels, the 
partnership has earned… 
 More than 88 million total impressions 
 Nearly 15 million engagements 

 

8 

Rosemary Farm Sanctuary 



looks amazing!! Just went on the website, we will 
need to make sure we are in NY during September 
and October, that's the only months it runs - 
lukehillonline 

CONSUMER FEEDBACK 

https://www.instagram.com/lukehillonline/
https://www.instagram.com/ladyy_eva/
https://www.instagram.com/im_still_jennyfromtheblock/
https://www.instagram.com/rubydphotography/
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BEAUTIFUL DESTINATIONS:  THE CATSKILLS 

11 
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IT’S ALL HERE, ITS ONLY HERE. 





3 SKI RESORTS 

OLYMPIC CENTER 
 

o 3 Ice Arenas  
o Speed Skating Oval 
o Conference Center 

OLYMPIC SPORTS 
COMPLEX 

 
o Cross Country Center 
o Bobsled, Skeleton 

and Luge Track 
 

OLYMPIC JUMPING 
COMPLEX 

 
o Freestyle Training  
o Nordic Training 

OLYMPIC TRAINING 
CENTER 

 
o Training for U.S. Athletes 



ORDA Venues 











Skate America 
November 2017 













Winter Jam 

NYC Media Night 



 1,700 Jobs 
 

$140 million Economic Impact 
 
 
 
 

The counties and regions that the Authority venues are located in are 
dependent upon the tourism that ORDA brings to the area. Local business 

sustainability rely on successful venue operations by ORDA. 
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