
 

 

 
Tourism Advisory Council Meeting 

Wednesday, November 18, 2015 
Empire State Plaza Convention Center 

Albany, NY 
12:30pm – 1:30pm 

 
Webcast address: http://www.esd.ny.gov/webcasts/ 
Dial in information: 866 394-2346 Conference code: 2338393457 
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AGENDA 
 

I. Approval of minutes     Cristyne Nicholas 
 

II. Chairman’s Report      Cristyne Nicholas 
a. Ride the Catskills 
b. Winter Media Night 

 
III. Executive Director Report    Gavin Landry  

a. NYSTIA Conference 
b. NYS History Month – New PTH website 
c. Puerto Rico office opening 
d. WTM London 
e. CONY Conference 
f. Assembly Tourism Hearing 
 

IV. Subcommittee Updates       
a. Hospitality and Infrastructure   Jan Chesterton 
b. Aviation and Transportation   Gail Grimmett 
c. Sports and Special Events    Thurman Thomas 
 

V. New Business 
       

 
Next meeting:  

Monday, January 25, 2016 
11am – 1pm 
633 Third Avenue, NYC 

 



 

    

 

 
Tourism Advisory Council Meeting Minutes 

“Draft – Subject to Board Approval” 
 
Date: Monday, September 21, 2015 
Location: 633 Third Avenue, NYC  
Attendance:  

TAC Members  
NYC: Cristyne Nicholas, John Ernst, Tom Mulroy, Katherine Nicholls, Elinor Tatum, Alana Petrocelli  
Phone:  Barbaralee Diamonstein-Spielvogel, Spike Herzig, Senator Betty Little 

ESD / NYS Staff  
NYC: Gavin Landry, Executive Director of Tourism; Ross Levi, Vice President of Marketing Initiatives;  Lisa Soto, 
Project Manager - Tourism Marketing and Partnerships; Jamin Clemente, Tourism Executive Assistant; Rowena 
Sahulee, Director of Tourism Marketing, Licensing & PR; Lizete Montiero, Sr. Director of Event Marketing; Ken 
Wong, Director of Special Events; Markly Wilson, International Tourism Director; Nick Terzian, Digital Marketing 
& CRM Analyst; Cristina Melendez, Social Media & Digital Marketing Manager; and Jasmine Baker, Digital 
Communications Manager 
Phone:  Tom Regan, ESD Associate Counsel  

TAC Guests  
NYC: Irene Baker, Madison Square Garden; Melanie Klausner, Finn Partners; Morris Silver, Finn Partners; Rob 
Mitchell, jetBlue Airways; Kevin King, Dept of Agriculture and Markets;  Patty Ornst, Delta Air Lines; Stephanie 
Eng, Delta Air Lines; Natasha Caputo, Westchester County Tourism; Peter Feinman, Institute of History and Art 
Albany: Kevin Bromer, NYS Business Council   

 
Meeting called to order: 11:05am 
 
I. Approval of minutes - Cristyne Nicholas 

 Motion to approve by John Ernst  

 Minutes approved with a second by Elinor Tatum 
 

II. Chairman’s Report - Cristyne Nicholas 
 Thank you for all for your continued support and for being here today and in Albany.   

 Tourism in NYS is just continuing to grow and we're going to hear more about that from Gavin. 

 Fall is also an important time for agri-tourism in NYS, so we have Kevin King from the Department 
of Agriculture and Markets here to update on all of Taste NY's activities. 

 Irene Baker, who also works on the Sports and Special Events subcommittee, has had her term on 
the TAC expire but that doesn't mean that we're letting her go very far.  She has graciously agreed 
to continue working with us on the subcommittee and we'll hear a little bit more about that later in 
the meeting. 

 We have a new member of TAC, Katherine Nicholls.  Katherine is the Chief Executive Officer of 
Niche Media, the country's preeminent regional magazine group catering to the luxury market.  She 
has more than 25 years of experience in marketing, sales, and operations for global luxury brands 
and was recently honored as a Corporate Visionary and Top Woman in Media by FOLIO for her 
innovative approaches and accomplishments.  Katherine spent over 20 years in the luxury wine and 
spirits business, working for such industry leaders as Diageo PLC, Schieffelin & Somerset (LVMH 
Moët Hennessy and Diageo), The Charmer Sunbelt Group, and Corby / Hiram Walker of Canada.  
Katherine, we are happy to have you join us and look forward to working with you. 

KATHERINE NICHOLLS:  Thank you.  I am excited to be here.  I've been living in NY close 
to two years and I am a passionate NYer.  I’m excited to make a contribution and to join you in your 
efforts.  So thank you. 

CHAIRWOMAN NICHOLAS:  Our subcommittees had a well-deserved summer off so we should 
have some updates from them at our next meeting.  In the meantime, you will remember last month 
you heard from Thurman about a meeting held by the sports and special events subcommittee with 
local sports commissions.  We wanted to bring you some more detail on that.   
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IRENE BAKER: (see attachment)   

 We brought together a number of the heads of the regional sports commissions that operate across 
the state.  We hosted them at Madison Square Garden and followed thwe meeting with  a tour.  

 These commissions have been operating independently to bring sporting events to their regions 
and they are looking to have a stronger cohesive presence as a state at trade shows. 

 They want to form a statewide alliance and are looking for guidance from the TAC 

 There were a number of assets that all of them agreed that they shared: 
 The NY brand. 
 We are a major sports market and there is a history of sports in NY. 
 Colleges and universities were a big plus but there are  some challenges there.  
 Though some areas have more capacity than others, our venues are clearly an asset. 

 In terms of obstacles, there were some themes that emerged: Financial, coordination and identity 
competition issues. 
 Financial Obstacles: 
 High bid fees – many of the commissions have a hard time coming up with these bid fees that 

are necessary to really bid for the big events.  
 Lack of funding for long-term planning – a problem for many of these commissions  
 Venue costs, particularly at some of the universities, are very high. 

 Coordination Obstacles:  
 Some of them find it challenging to get support from the local governments.  
 Lack of really understanding what the state is doing in terms of attracting sports and events 

 Identity versus competition  
 They have a desire to start a statewide alliance. 
 Currently there is not a cohesive NYS presence at sports trade shows that other states have 

 They are trying to establish additional mechanisms for funding.  We talked a little bit about the CFA 
process and I would be happy to assist them in navigating the process. 

 Engaging SUNY was another idea that came up, particularly in terms of addressing the fees for 
university facilities.  That presented an opportunity to communicate and really engage the 
universities where there is a mutually beneficial relationship that could exist. 

 A big piece will be trying to figure out a way to collaborate and approach these trade expos in a 
more coordinated way and with a more coordinated message. 

 I Love NY covers the broad tourism spectrum and incorporates sports but theyare looking for some 
guidance in being able to represent NYS as one of the leading destinations to host sporting events. 

CHAIRWOMAN NICHOLAS:  Thank you, Irene. 

 We have drafted a letter to go to Chancellor Zimpher and that'll be signed by TAC, asking for a 
meeting to see how we can better coordinate with the SUNY campuses in trying to host more 
regional and national and, possibly, even international events. 

SENATOR LITTLE:  Please add the North Country and the Olympic Regional Development Authority.  
Also I'd be more than happy to participate on that committee if you have room. 

CHAIRWOMAN NICHOLAS:  There is talk again of a federal government shut down.  NYS has 
national parks with16 million visitors annually and $500 million in economic benefit. 

 Governor Cuomo led the charge to make sure that the Statue of Liberty and Ellis Island were open 
for business because they are one of the largest revenue generators for NYC and NYS tourism. 

 If any of you also have input to, not only the governor, but your state legislators, Betty Little, and 
others, they can be a prominent voice on making sure that these national parks are held exempt 
from the bureaucratic impasse that's bubbling up in Washington. 

SENATOR LITTLE:  Two of our Congressional members, Elise Stefanik and Chris Gibson, have said 
that they are not looking at any kind of shutdown.   

 
III. Executive Director Report - Gavin Landry (see attachment)   

 Based on a tracking study that we have in place, we know that our advertising efforts are starting to 
have a positive effect on people's perceptions and awareness of NYS assets and we plan to 
continue this as part of our planned efforts. 
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o We looked a couple of new strategies relative to how can we get people more aware of events 
and use the NYC market as a feeder market for events that are happening all over the state.  
Every week this summer we advertised these activities in Time Out NY and Straus publications. 

 Market NY just closed.  We had 202 finalized applications for the $12 million allocation. 

 Rich Newman and I have started visiting regions and have met with about half of the TPAs so far. 
o We present our strategy, learn about their strategy, and discuss how we can align and avoid 

things that are either redundant or repetitive.  We speak to them about the customer journey and 
the role that the state can play.  We do a good job in creating awareness, consideration and 
perception but we need our partners to focus on the experience and the advocacy piece. 

o An example might be the motor coach entrance at the Corning Museum of Glass where there is a 
map and video showing destinations across New York State. 

o In the past folks have gotten off the motor coach and have been so packaged up, they didn't even 
know where they were.  Here the experience is being a part of that journey. 

 Over the summer, we had a number of international initiatives. For example, we represented the 
state at IPW in Orlando, a major international trade show. Ross went for the first time. 

MR. LEVI:  It emphasized for me what we've heard, probably most loudly from the governor: if you 
show people all there is to see and do throughout New York State, they will come. 

 We spoke to international operators from China and Europe, some of whom knew us very well and 
were already running tours but many, many who are not yet.  We spoke about NYS canals, our 
wineries, our historic sites and all the things that are here in NYS that they didn't even know were 
here. That begins the relationship where our international offices are going to take over more. My 
biggest takeaway is the importance of being at these trade shows and the importance of continuing 
to talk about what our assets are. 

MR. LANDRY:  Now that have the support of the governor, we make sure we include Canada as 
much as possible as a source market and put a large emphasis on the Canadian Road Show. 

 Last year Markly and I built a partnership with a group called Viator, the largest seller of activities in 
the world that was recently acquired by Trip Advisor.   
o On Trip Advisor there is NYS page with the Viator attractions.  Then there is a button that says 

‘book now,’ and that takes you directly to the Viator page with the product that is built out. 
o Our goal was to build as much product as we could that was non-NYC based and have those 

attractions become a product that was available for sale on Viator. 
o The idea was to make attractions/activities part of the distribution channel and make them consumable. 
o It is a direct relationship between Viator and the attraction, and signing fees have been deferred. 
o The Frederick Remington Museum, afairly small attraction on the St. Lawrence Seaway and not 

the easiest to get to,  has sold 145 admission tickets in less than a month. 
o In the past, the Niagara Falls experience was not available to purchase from a distance In first 

month, 3 or 400 Niagara discovery passes were sold through Viator. 
o The Strong Museum is signing with Viator. Before they did this, they looked at the Spy Museum in 

Washington, D.C. and found out that of their entire online visitation, one-third comes from Viator. 

 Our newest publications you have in the folders, including list of itineraries for event activations.  

 Our digital team took the Path Through History external website and built it into iloveny.com.  It's 
highly improved in terms of functionality, and is in the soft launch phase to test it with consumers.   

 Rowena Sahulee and the Hudson Valley Greenway coordinated Path Through History weekend 
this year which is something that people look forward to and ask us about.  There was a 60% 
increase in events over last year 

MR. LEVI: June is Pride month, which is a great and low cost and efficient way to reach the LGBT 
community and let them know about all that's happening across NYS all year round.   

 We had a physical presence at seven Prides and where we couldn't be in person, we sent 
materials, including the travel guide that's in your packet.  Also paid advertising, particularly in NYC. 

MR. LANDRY: Central Park Adventure Days - Pro BASS fishermen taught children how to cast. 

 BASS left behind rods and reels that are now part of the lending program in Harlem. This was an 
opportunity to bring bass fishing to folks who may not know how to fish and / or have bass fishing 
rods, similar to the Eagle Academy trip when we took kids skiing this winter.  We also had the pod 
there with travel information 
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MR. WILSON: We worked with DEC to send Eagle Academy students fishing in the Catskills. 

 The management of Eagle decided that it should be a trip between fathers and sons.  It was a very 
positive experience for everyone involved and helps extend tourism promotion beyond the  markets 
we have focused on in the past. 

MR. LANDRY:  

 Public Relations - tremendous success this summer with the number of bus trips and the media.  
o We had Mommy bloggers and other influencers in non-traditional spaces that are still incredibly 

valuable to us on these press trips. 
o We hosted Travel Classics – a conference of top-notch editors from within the travel vertical.  

They've been in the State once before but many years ago and typically go overseas. 
o Media Night – We have talked to you before our strategy of trying to go to locations that are both 

accessible and desirable to the media and it's really paying off.  Our next Media Night will be at 
Celsius, which overlooks Bryant Park and is a beautiful place to talk about winter.   

 Partnerships 
o jetBlue - We did a few things with them this summer including co-branded shirts at NYC Pride. 
o Delta - The Delta partnership is new and we really enjoyed the visibility that it's gotten so far. 

MS. ORNST (Delta):  

 We're very proud of rolling out the partnership this past summer.  Two weeks ago, we rang the 
closing bell at the NY Stock Exchange to officially launch the partnership.  We have a huge rollout 
going on right now with Grand Central, with various partners that we sponsor across the state.  We 
will continue to elevate this great partnership both internationally and throughout the state.   

MR. LANDRY:  

 NYS Lottery - Rowena has truly really worked so well with Lottery to develop a relationship. 
o It is a scratch-off ticket and you can win trips to all vacation regions or I Love NY merchandise 

and it goes on sale October 10
th
.  

o There is a total of about 60 trips that are curated with partners and the TPAs 
o The Lottery is going to be doing a huge advertising push for the ticket.  
o Lottery has been good about working with us to make it good for Lottery and for us. 

MS. SAHULEE: It's been a great collaboration and we are hoping to build on it with future efforts. 

 Trips include transportation, lodging, attractions, some dining, and spending money  

 They also receive a regional travel guide so they can see what else they can experience and enjoy. 
MR. LANDRY:  Summer tourism displays at the Empire State Plaza - There is a staggering number of 

people that go through the plaza on an annual basis, so we have another opportunity to create 
awareness in the Albany market and even statewide. 

 The events POD, was Lizete's great idea a couple of years ago.  
o It’s at Union Square now and was at the Adirondack Balloon Festival this past weekend. 
o There is a green screen to take photo in front of iconic NYS asset and guess where you are. 
o There is a bucket list function to create your bucket list of things to do in NYS, which is emailed. 
o Finally, there is the trivia contest, which was carried forward from last year. 
o The strategy this year was to go to fewer events with a larger trained team that knows the state 

now and engages more deeply when they talk to visitors at events. 
SENATOR LITTLE: Tourism in the Lake George area, the Adirondacks, and the Lake Placid area is 

definitely up and I thank you and I Love NY for all their efforts. 
MR. LANDRY: On the highways, on the roads and at the rest areas and travel plazas, we have a 

combination of collateral and Taste NY items being offered for sale.  There are also dedicated 
Taste NY stores like Grand Central and Todd Hill. 

 We can talk about adding travel information at sites where there isn’t any. 
MS. TATUM: Does the POD have a hashtag or its own sort of personality where it tweets where it is? 
MS. MONTEIRO: It does not have its own hashtag but we encourage people to use the I Love NY 

hashtag when they're there.  We didn't want to have too many hashtags 
MR. LANDRY: We also had our Bass fishing challenge this year and the LG attended.  Bass has 

committed to next year as well and we're going to have a pro fishing tournament in NYS, as well as 
the pro am in NYS next year. 

 The LG was at the opening of the NYS Fair as well. 
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o I Love New York has a beautiful air conditioned pavilion offering vacation planning information. 
o This year was the first year for Pride Day, we believe the only Pride Day at a state fair in the US. 

 Finally, we are continuing the celebrity campaign this fall and here is one of the new commercials. 
(Shows commercial) 

 
IV. Taste NY update (Kevin King) 

 There is a very strong nexus between what we're trying to accomplish with the Taste NY initiative 
and tourism in the I Love NY program.  Many of you have contributed and helped us out. 
o Thank you to the folks at Delta for the wonderful partnership with our Long Island Wine Council, 

Irene Baker for the efforts we've done at MSG, and Cristyne who introduced us to the Valley 
Table folks at Hudson Valley Restaurant Week - we have another program going on with them 
the week after next. 

 The Broome Gateway facility is built around an existing travel or tourism site that we have added 
the food component to as a way to introduce people to NY food and beverage products. 

 The governor identified Taste NY and announced it as part of the 2013 State-of-the-State.  

 We have spent a lot of time developing the infrastructure and capabilities to deliver this program. 

 It's very ambitious and we are going to do more as we continue to develop and build out a lot of the 
ideas and the programmatic functions and how we approach this. 

 Some high profile events with I LOVE NY were the Super Bowl and PGA Championship. 
o The connections made, buying activities that took place, and follow-up to that was tremendous. 
o We try to measure and the metric we have really focused on for this initiative is in terms of gross 

sales, whether it's an event or bringing vendors in to showcase their product, we focus on sales 
activities to generate revenues. 

o We have a tremendous amount of agricultural-related products that are produced in NYS and we 
want to introduce those to people, make them available and, ultimately encourage sales. 

o In 2014, the events generated $475,000 in gross sales.  Over 5.9 million people with brand 
exposure for Taste NY. 

 The newer element of this has been retail presentations and taking public facilities, high traffic 
transportation hubs, like the airports-JFK, LaGuardia, also the Taste Store in Grand Central, which 
is doing phenomenally well, and the Gateway store right on the Pennsylvania border.  Last year we 
generated $1 million in gross sales and the airports had been around for a year at that point. 

 Todd Hill has has been our showcase piece.  It was a rest area, abandoned for years on the 
Taconic State Parkway.  It used to be a gas station that was re-purposed as a marketplace.   
o Over 100 producers have taken advantage of this and its run by Cornell Cooperative Extension. 
o Millbrook Winery puts out coupons and there is a little farmers market that operates seasonally.  
o We have interactive display and are moving to a digital platform to incorporate the I Love NY app. 
o Todd Hill had $282,000 in gross sales the first six months.  This facility would generate a million 

dollars this year in gross sales.  We're projecting a 12-15% increase next year. 
o Beyond just accomplishing the goals of the initiative, we're actually sustaining and operating this 

rest area with the proceeds from the sales of these products.  So we're accomplishing a lot of 
public value and a lot of public purposes and, again, a great nexus between the tourism. 

 We did an event with MSG and we got a lot of good response out of it and learned a lot.  
o One of the challenges we had is that we're trying to highlight our NY food and beverage products 

on a $1.1 million budget competing against Coke, Pepsi, etc. 
o At the Albany Times Union Center, in Albany we re-branded many of the concessions.  They 

have offered cut cheese, meats, craft beverage products, and they sell out on a consistent basis. 
o We have a tremendous amount of opportunity with some of the minor league teams.  We moved 

in with the NY Penn (hockey) League this year, with a great results.  Next year we're looking at 
becoming a sponsor for the NY teams in the - we had four of the teams so far. 

 We have also developed a venue platform with the NYS Automated Vending Association and the 
Commission for the Blind.  

 With the efforts around the beverage summits, we've continued to follow that through with branding, 
Taste NY, and have a very strong partnership with the NYS Liquor Store Association.   
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o We have branded six of their stores to showcase how they would do and it would help their 
members to develop unique local NY presentations to identify the local wines, beers and spirits. 

o You will continue to see road signage going up as we continue brand appropriate producers. 

 We will be making an announcement quite soon that we've reached that $4.5 million target, which 
is tripling quite a bit earlier and the growth in the program continues at a very significant rate. 

 We have a number of RFPs out and we're working with other State agencies right now to do similar 
non-profit presentations at some of the roadsides.  

 We administer the farmers market program, the EBT benefits and the Fresh Connect, Checks 
program.  We've re-branded some of those.  
o There many of out-of-state farmers at markets and should be a Taste NY presence at some of 

the big farmers markets (such as Union Square) and maybe have an I Love NY stand as well.  
We work with them closely and there will be NYS Christmas trees there for the first time this year. 

o You will see farmers markets that are branded Taste NY at each of the Thruway rest areas now.  
For the rest of the season, we see the little blue pop-up tents with Taste NY on it. 

ROSS LEVI: This summer there was redo of the High Peaks rest areas with new I Love NY Path 
Through History, Taste NY, information and displays. 

MR. KING: This is a relatively new initiative with more opportunities and we'd love to hear any 
thoughts on specific locations.  Sometimes it comes down to availability or the rules. 

MR. LEVI:  The unique thing about Taste NY is it's also about food and beverage-based experiences.  
So that's about agri-tourism and about iconic NY restaurants such as Dinosaur Barbecue or 
Nathan's Hot Dogs in Coney Island.  When I Love NY talks about food and beverage we connect 
that to Taste NY.  And when Taste NY talks about food and beverage they connect to tourism.  

MR. LANDRY: A couple of years ago when the Governor announced this, he asked how many Taste 
NY attractions there were and the answer was zero.   

 Kevin and his team had to qualify as a touristic experience and not just about a product.  It has to 
be an example where you have a great experience and are actually building out that experience.  
Such as Beak n Skiff in the Finger Lakes where there is a lot product but also has a lot of tourists. 

MR. KING:  After 2 years, what is the next step?  There are roadside facilities to be developed, OGS 
properties, and local authorities in NYC that we're working with as well. 

CHAIRWOMAN NICHOLAS: Thank you and congratulations on the Christmas tree sales in NYC.   

 And just a reminder that Winter's Eve is the Monday after Thanksgiving.  For the first time ever, 
they had a NYS holiday tree and we're looking for another one for this year.  They got a lot of press 
for the Christmas tree industry by having that publicly displayed on the Upper West Side last year. 

 
V. TAC Member Updates   

SENATOR LITTLE:  ORDA has formed a committee, to try to get the approval of the Olympic 
Committee to consider Olympic bid.  They want Lake Placid for a regional Olympics, possibly with 
Montreal.  It would be the first time for two countries and both have had Olympics before. 

 ORDA is working hard to attracting the International Ironman Competition and submitted a bid. 

 We also have a young man who made a documentary on the high peaks of the Adirondacks. 
 
VI. New Business   

MR. LANDRY: We are looking to have a tourism summit later this year.  We're just working on an 
actual date that we can focus on, but likely sometime in November and we'll give you as much 
notice as we possibly can.  

CHAIRWOMAN NICHOLAS: We have changed the meeting date of the next TAC meeting from 
November 16

th
, which is a Monday, to November 18

th
, and we've changed it from NY to Albany in 

hopes that that could be one of the days of the tourism summit.  We will have subcommittee 
meetings between now and then so that you'll be able to do an update at that meeting. 

 
Meeting adjourned: 12:22pm 

 Motion by John Ernst 

 Second by Elinor Tatum 



N
ew

 Y
or

k 
St

at
e 

 
Sp

or
ts

 C
om

m
is

si
on

s 

M
ay

 5
, 2

01
5 

M
ad

is
on

 S
qu

ar
e 

G
ar

de
n,

 N
Y,

 N
Y

 

Al
ba

ny
 C

ou
nt

y 
 

C
on

ve
nt

io
n 

&V
is

ito
rs

 B
ur

ea
u 

 
•

G
in

a 
M

in
tz

er
, C

M
P,

 M
H

A 
- D

ire
ct

or
 o

f S
al

es
  

  

Al
ba

ny
 A

ss
et

s/
O

bs
ta

cl
es

 
•

A
ss

et
s 

•
C

ol
le

ge
s 

/ U
ni

ve
rs

iti
es

, n
at

io
na

l r
ec

og
ni

tio
n,

 N
C

A
A 

ev
en

ts
 

•
P

ro
ve

n 
sp

or
ts

 d
es

tin
at

io
n 

/ h
ig

h 
tic

ke
t s

al
es

 fo
r n

at
io

na
l/r

eg
io

na
l 

ev
en

ts
 

•
R

ec
es

si
on

-p
ro

of
 a

nn
ua

l y
ou

th
 s

po
rti

ng
 e

ve
nt

s 
•

Lo
ca

tio
n 

w
ith

in
 th

e 
S

ta
te

 
•

To
ur

na
m

en
t s

er
vi

ce
s 

/ a
tte

nd
an

ce
-b

ui
ld

in
g 

m
ar

ke
tin

g 
 

•
O

bs
ta

cl
es

 
•

B
id

 fe
e 

m
on

ie
s 

 
•

H
ig

h 
co

st
 o

f S
ta

te
 U

ni
ve

rs
ity

 fa
ci

lit
y/

no
 c

us
to

m
er

 s
er

vi
ce

 
•

C
ou

nt
y/

C
ity

/T
ow

n 
Fa

ci
lit

ie
s 

no
t w

ill
in

g 
to

 w
or

k 
w

ith
 C

V
B

 

Ve
nu

es
 

 
•

Ti
m

es
 U

ni
on

 C
en

te
r 

•
S

ie
na

 C
ol

le
ge

 
•

U
ni

ve
rs

ity
 a

t A
lb

an
y 

•
H

ud
so

n 
Va

lle
y 

C
om

m
un

ity
 C

ol
le

ge
 

•
Lo

ca
l h

ig
h 

sc
ho

ol
s,

 m
id

dl
e 

sc
ho

ol
s 

–
 g

ym
s,

 s
oc

ce
r-

ba
se

ba
ll-

so
ftb

al
l 

•
Ic

e 
ho

ck
ey

 fa
ci

lit
ie

s 
•

B
ab

e 
R

ut
h/

C
al

 R
ip

ke
n 

ba
se

ba
ll 

fie
ld

s 
 

Vi
si

t B
uf

fa
lo

 N
ia

ga
ra

 
an

d 
Sp

or
ts

 C
om

m
is

si
on

 

P
et

er
 H

ar
ve

y 
D

ire
ct

or
 o

f S
po

rts
 D

ev
el

op
m

en
t 

Bu
ffa

lo
 A

ss
et

s/
O

bs
ta

cl
es

  
•

A
ss

et
s 

 
•

B
uf

fa
lo

 h
as

 b
ec

om
e 

a 
ho

ts
po

t i
n 

re
ce

nt
 y

ea
rs

 fo
r c

ol
le

ge
 

an
d 

am
at

eu
r a

th
le

tic
 to

ur
na

m
en

ts
, f

ro
m

 U
S

A 
H

oc
ke

y 
to

 
th

e
 f

ir
s
t 

a
n

d
 s

e
c
o

n
d

 r
o

u
n

d
s
 o

f 
N

C
A

A
 m

e
n

’s
 b

as
ke

tb
al

l. 
•

Th
e 

S
po

rts
 C

om
m

is
si

on
 a

ss
is

te
d 

in
 a

ttr
ac

tin
g 

an
d 

ho
st

in
g 

16
9 

ev
en

ts
 in

 2
01

4 
fo

r a
n 

ec
on

om
ic

 im
pa

ct
 o

f 
ne

ar
ly

 $
62

 m
ill

io
n 

 
•

O
bs

ta
cl

es
 

•
Fu

nd
in

g 
 

•
Fa

ci
lit

y 
av

ai
la

bi
lit

y 
 

 

Ve
nu

es
 

•
N

or
th

to
w

n 
C

en
te

r a
t A

m
he

rs
t 

•
H

ar
bo

rc
en

te
r 

•
B

ur
t F

lic
ki

ng
er

 C
en

te
r 

•
U

ni
ve

rs
ity

 o
f B

uf
fa

lo
 

•
R

iv
er

w
or

ks
 

 

G
re

at
er

 B
in

gh
am

to
n 

C
on

ve
nt

io
n 

& 
Vi

si
to

rs
 B

ur
ea

u 
•

Ju
di

 H
es

s-
 T

ou
ris

m
 a

nd
 S

pe
ci

al
 E

ve
nt

s 
M

an
ag

er
 

 
 

Bi
ng

ha
m

to
n 

As
se

ts
/O

bs
ta

cl
es

 
•

A
ss

et
s 

 
•

G
re

at
er

 B
in

gh
am

to
n 

ha
s 

a 
lo

ng
 h

is
to

ry
 o

f h
os

tin
g 

sp
or

ts
 

fro
m

 p
ro

fe
ss

io
na

l t
o 

am
at

eu
r. 

Th
e 

G
re

at
er

 B
in

gh
am

to
n 

C
V

B
 h

as
 h

os
te

d 
ev

en
ts

 fr
om

 th
e 

lo
ca

l l
ev

el
 a

ll 
th

e 
w

ay
 to

 
th

e 
na

tio
na

l s
po

rts
 s

ta
ge

.  
Th

e 
E

m
pi

re
 S

ta
te

 (S
um

m
er

 
ga

m
es

), 
IL

O
V

E
N

Y 
C

up
 G

ym
na

st
ic

s,
 U

S
 L

ac
ro

ss
e,

 
A

JG
A

, a
re

 s
om

e 
ev

en
ts

 th
at

 h
as

 b
ee

n 
ho

st
ed

 in
 

B
in

gh
am

to
n.

  
•

In
 2

01
4 

th
e 

ec
on

om
ic

 im
pa

ct
 o

f s
po

rti
ng

 e
ve

nt
s 

in
 

G
re

at
er

 B
in

gh
am

to
n 

w
as

 in
 e

xc
es

s 
of

 $
14

 m
ill

io
n.

   
 

•
O

bs
ta

cl
es

 
•

B
id

 f
e

e
’s

  
•

S
te

ad
y 

fu
nd

in
g 

fo
r l

on
g 

te
rm

 p
la

nn
in

g 
 

Ve
nu

es
 

 •
B

A
G

S
A

I S
of

tb
al

l C
om

pl
ex

 
•

B
in

gh
am

to
n 

U
ni

ve
rs

ity
 

•
B

ro
om

e-
Ti

og
a 

S
po

rts
 C

om
pl

ex
 

•
C

he
na

ng
o 

Ic
e 

R
in

k 
•

Th
e 

E
dg

e 
In

do
or

 S
po

rts
 C

om
pl

ex
 

•
Fl

oy
d 

M
ai

ne
s 

Ve
te

ra
ns

 M
em

or
ia

l A
re

na
 

•
G

ol
f C

ou
rs

es
 

•
G

re
at

er
 B

in
gh

am
to

n 
S

po
rts

 C
om

pl
ex

 
•

G
rip

pe
n 

P
ar

k 
B

M
X 

•
S

U
N

Y 
B

ro
om

e 
Ic

e 
C

en
te

r 

Lo
ng

 Is
la

nd
 C

VB
 &

Sp
or

ts
 

C
om

m
is

si
on

  
•

Je
nn

ife
r R

ot
hm

an
-S

po
rts

 S
al

es
 M

an
ag

er
 

Lo
ng

 Is
la

nd
 C

VB
 &

 S
po

rts
 

C
om

m
is

si
on

  
•

A
SS

ET
S 

•
B

ec
om

in
g 

pa
rt 

of
 th

e 
C

V
B

 b
ac

k 
in

 1
99

8 
fo

r t
he

 G
oo

dw
ill 

G
am

es
, L

on
g 

Is
la

nd
 S

po
rts

 C
om

m
is

si
on

 h
as

 h
os

te
d 

nu
m

er
ou

s 
sp

or
tin

g 
ev

en
ts

 fr
om

 y
ou

th
 to

 p
ro

fe
ss

io
na

l. 
H

om
e 

of
 th

e 
20

02
, 

20
04

 &
 2

00
9 

U
S

 O
pe

n 
G

ol
f C

ha
m

pi
on

sh
ip

s,
 a

nd
 th

e 
B

el
m

on
t 

S
ta

ke
s,

 L
on

g 
Is

la
nd

 h
as

 a
 lo

t t
o 

of
fe

r a
s 

a 
sp

or
ts

 d
es

tin
at

io
n 

•
P

le
nt

y 
of

 fa
ci

lit
ie

s 
to

 a
cc

om
m

od
at

e 
al

l d
iff

er
en

t t
yp

es
 o

f e
ve

nt
s 

 
•

O
bs

ta
cl

es
  

•
Fu

nd
in

g 
•

B
id

 fe
es

 
•

C
om

m
un

ic
at

io
n 

w
ith

 C
ou

nt
y 

E
xe

cu
tiv

es
  

•
La

ck
 o

f a
va

ila
bi

lit
y 

an
d 

hi
gh

 c
os

t a
t C

ol
le

ge
s/

U
ni

ve
rs

iti
es

 
•

N
o 

C
on

ve
nt

io
n 

C
en

te
r 

 

Ve
nu

es
 

•
M

ul
tip

le
 C

ol
le

ge
s/

U
ni

ve
rs

iti
es

 
•

S
ta

te
/C

ou
nt

y 
P

ar
ks

 
•

N
as

sa
u 

C
ou

nt
y 

A
qu

at
ic

 C
en

te
r 

•
3 

2-
sh

ee
t I

ce
 R

in
ks

 
•

N
as

sa
u 

C
ou

nt
y 

Ve
te

ra
ns

 M
em

or
ia

l C
ol

is
eu

m
 

•
P

riv
at

e/
P

ub
lic

 G
ol

f C
ou

rs
es

 
•

M
itc

he
l A

th
le

tic
 C

om
pl

ex
 

•
B

as
eb

al
l h

ea
ve

n-
 B

as
eb

al
l A

th
le

tic
 C

om
pl

ex
 

 
 

M
on

ro
e 

C
ou

nt
y 

Sp
or

ts
 

C
om

m
is

si
on

 
•

S
co

tt 
B

el
l 

•
R

ic
ha

rd
 M

ac
ke

y 

M
on

ro
e:

 A
ss

et
s/

O
bs

ta
cl

es
 

•
Th

e 
R

oc
he

st
er

/M
on

ro
e 

C
ou

nt
y 

ar
ea

 is
 n

at
io

na
lly

 
re

co
gn

iz
ed

 fo
r b

ei
ng

 a
 s

uc
ce

ss
fu

l s
po

rts
 c

ap
ita

l l
ar

ge
ly

 
be

ca
us

e 
of

 it
s 

co
m

m
un

ity
-b

as
ed

 
pa

rti
ci

pa
tio

n.
  R

oc
he

st
er

/M
on

ro
e 

C
ou

nt
y 

re
si

de
nt

s 
en

jo
y 

a 
hi

gh
 q

ua
lit

y 
of

 li
fe

 a
nd

 p
ro

sp
er

ity
 a

s 
th

e 
re

su
lt 

of
 th

e 
ef

fo
rts

 o
f t

he
 S

po
rts

 C
om

m
is

si
on

. 
 

N
YC

 &
 C

O
M

PA
N

Y 
Ap

ril
  2

01
5 



Ho
m

e 
to

 1
4 

pr
of

es
sio

na
l s

po
rt

s 
te

am
s,

 m
or

e 
th

an
 a

ny
 o

th
er

 
m

et
ro

po
lit

an
 a

re
a 

in
 th

e 
U

S 
 An

 a
ve

ra
ge

 o
f 5

15
 p

ro
fe

ss
io

na
l a

nd
 o

ve
r 1

,0
00

 c
ol

le
gi

at
e 

co
nt

es
ts

 ta
ke

 p
la

ce
 in

 N
YC

 a
nn

ua
lly

  
 

O
ve

r 8
00

 a
th

le
tic

 fi
el

ds
, 5

50
 te

nn
is 

co
ur

ts
, 6

6 
pu

bl
ic

 p
oo

ls,
 

48
 re

cr
ea

tio
na

l f
ac

ili
tie

s,
 1

4 
go

lf 
co

ur
se

s 
an

d 
14

 m
ile

s o
f 

be
ac

he
s.

 
  

Ho
st

 o
f t

op
 in

te
rn

at
io

na
l s

po
rt

in
g 

ev
en

ts
: U

S 
O

pe
n 

(te
nn

is)
, I

N
G 

N
ew

 Y
or

k 
Ci

ty
 M

ar
at

ho
n,

 A
di

da
s G

ra
nd

 P
rix

, t
he

 B
el

m
on

t 
St

ak
es

, W
re

st
le

m
an

ia
 2

01
3,

  2
01

3 
M

LB
 A

ll-
St

ar
 G

am
e,

 2
01

4 
Su

pe
r B

ow
l a

nd
 2

01
5 

N
BA

 A
ll-

St
ar

 G
am

e.
 

 A 
di

ve
rs

e 
po

pu
la

tio
n 

of
 re

sid
en

ts
 fr

om
 o

ve
r 1

00
 c

ou
nt

rie
s 

an
d 

al
l 5

0 
st

at
es

 th
at

 s
up

po
rt

s 
a 

br
oa

d 
ra

ng
e 

of
 sp

or
ts

: D
ra

go
n 

bo
at

 
ra

ce
s i

n 
Q

ue
en

s,
 G

ae
lic

 G
am

es
 in

 th
e 

Br
on

x,
 c

ric
ke

t i
n 

Br
oo

kl
yn

, 
ru

gb
y 

in
 M

an
ha

tt
an

 o
r m

ou
nt

ai
n 

bi
ki

ng
 o

n 
St

at
en

 Is
la

nd
. 

  

SP
O

R
TS

 M
A

R
K

ET
 

N
YC

: A
 C

R
U

C
IA

L 

SP
O

R
TS

 M
A

R
K

ET
IN

G
 D

EP
A

R
TM

EN
T 

N
YC

 &
 C

O
M

PA
N

Y 

•
A

ttr
ac

ts
 s

po
rti

ng
 e

ve
nt

s 
to

 th
e 

N
ew

 Y
or

k 
C

ity
 a

re
a 

a
n

d
 m

a
x
im

iz
e

s
 t
h

e
ir
 i
m

p
a

c
t 
o

n
 t
h

e
 C

it
y
’s

 

ho
sp

ita
lit

y 
in

du
st

ry
 

 •
P

ro
m

ot
es

 N
ew

 Y
or

k 
C

ity
 a

s 
a 

to
p 

de
st

in
at

io
n 

fo
r 

sp
or

ts
 to

ur
is

m
 

 •
M

ai
nt

ai
n 

re
la

tio
ns

hi
ps

 w
ith

 p
ro

fe
ss

io
na

l, 
co

lle
gi

at
e 

an
d 

hi
gh

 s
ch

oo
l a

th
le

tic
 o

rg
an

iz
at

io
ns

 a
nd

 te
am

s 
 •

M
a
n
a
g
e
 t
h
e
 N

Y
C

 M
a
y
o
r’

s
 C

u
p
 s

p
o
rt

s
 s

e
ri
e
s
 

•
10

 e
ve

nt
s 

fe
at

ur
in

g 
th

e 
be

st
 h

ig
h 

sc
ho

ol
 

at
hl

et
es

 fr
om

 a
cr

os
s 

th
e 

fiv
e 

bo
ro

ug
hs

 in
 th

e 
fo

llo
w

in
g 

sp
or

ts
: 

o
B

as
ke

tb
al

l, 
B

as
eb

al
l, 

C
he

ss
, C

ric
ke

t, 
C

ro
ss

 C
ou

nt
ry

, L
ac

ro
ss

e,
 S

oc
ce

r, 
S

of
tb

al
l, 

Tr
ac

k 
&

 F
ie

ld
, W

re
st

lin
g 

Sy
ra

cu
se

 C
on

ve
nt

io
n 

& 
Vi

si
to

rs
 B

ur
ea

u 
•

Je
ff 

M
ic

kl
e-

S
po

rts
 D

ev
el

op
m

en
t D

ire
ct

or
 

 

Sy
ra

cu
se

 A
ss

et
s/

O
bs

ta
cl

es
 

A
ss

et
s 

 
•

N
at

io
na

lly
 re

co
gn

iz
ed

 U
ni

ve
rs

ity
 th

at
 a

llo
w

s 
us

 to
 a

ttr
ac

t 
N

C
A

A 
ev

en
ts

 a
nd

 p
ro

m
ot

e 
ou

r d
es

tin
at

io
n 

br
an

d.
 

 
•

D
iv

er
se

 v
en

ue
s 

fit
tin

g 
ou

r f
ou

r d
is

tin
ct

 s
ea

so
ns

 a
llo

w
in

g 
us

 
to

 c
om

pe
te

 fo
r e

ve
nt

s 
ye

ar
 ro

un
d.

 
 

•
S

tro
ng

 lo
ca

l s
po

rti
ng

 in
te

re
st

 g
ro

up
s 

th
at

 h
el

p 
w

ith
 s

ec
ur

in
g 

bi
g 

br
an

d 
ev

en
ts

 li
ke

 IR
O

N
M

A
N

, B
.A

.S
.S

. e
tc

. 
 

•
Lo

ca
tio

n 
w

ith
in

 th
e 

st
at

e.
 

 
•

To
ur

na
m

en
t s

er
vi

ce
s/

at
te

nd
an

ce
 b

ui
ld

in
g 

ef
fo

rts
. 

Sy
ra

cu
se

 A
ss

et
s/

O
bs

ta
cl

es
 

O
bs

ta
cl

es
 

 
•

Fi
na

nc
ia

l c
ha

lle
ng

es
 in

 s
ec

ur
in

g 
ev

en
ts

 (b
id

 fe
es

) a
nd

 
fa

ci
lit

ie
s,

 a
nd

 in
 s

er
vi

ci
ng

 th
e 

ev
en

ts
 th

at
 a

re
 h

er
e.

  
 

•
La

ck
 o

f u
nd

er
st

an
di

ng
 a

nd
 a

pp
re

ci
at

io
n 

of
 w

ha
t i

s 
ac

co
m

pl
is

he
d 

by
 lo

ca
l a

nd
 s

ta
te

 le
ad

er
s.

 
 

•
E

du
ca

tin
g 

th
e 

de
ci

si
on

 m
ak

er
s 

an
d 

pu
rs

e 
st

rin
g 

co
nt

ro
lle

rs
 th

at
 th

is
 is

 a
 c

om
pe

tit
iv

e 
en

vi
ro

nm
en

t. 

  

Sy
ra

cu
se

 V
en

ue
s 

 
•

S
yr

ac
us

e 
U

ni
ve

rs
ity

/C
ar

rie
r D

om
e 

•
Le

M
oy

ne
 C

ol
le

ge
 

•
O

no
nd

ag
a 

C
om

m
un

ity
 C

ol
le

ge
 

•
O

no
nd

ag
a 

C
ou

nt
y 

P
ar

ks
 

•
Lo

ca
l s

ch
oo

ls
 

•
O

ne
id

a 
an

d 
O

no
nd

ag
a 

La
ke

 
 

O
bs

ta
cl

es
:  

•
Li

ke
 a

 lo
t o

f t
he

 re
gi

on
s 

yo
u 

w
ill

 s
ee

 th
at

 w
e 

al
l h

av
e 

di
ffi

cu
lty

 in
 fu

nd
in

g 
 c

er
ta

in
 s

po
rti

ng
 e

ve
nt

.  
Th

is
 c

ou
ld

 b
e 

fr
o

m
 p

a
y
in

g
 b

id
 f

e
e

’s
 t

o
 b

id
 o

n
 a

 c
e

rt
a

in
 e

v
e

n
t 

to
 f

u
n

d
in

g
 

th
e

 f
a

c
ili

ty
 c

o
s
t.

  
S

o
m

e
 r

e
g

io
n

s
 d

o
 h

a
v
e

 c
e

rt
a

in
 “

m
o

n
ie

s
” 

th
at

 th
ey

 c
an

 p
ro

vi
de

, b
ut

 w
ith

 s
om

e 
as

si
st

an
ce

, N
ew

 
Yo

rk
 c

ou
ld

 h
os

t m
or

e 
ev

en
ts

 to
 h

el
p 

of
fs

et
 th

es
e 

co
st

s.
   

 

M
is

si
on

 
 

•
Th

e 
m

is
si

on
 o

f s
ta

rti
ng

 a
 N

ew
 Y

or
k 

S
ta

te
 S

po
rts

 A
lli

an
ce

 
(N

Y
S

S
A

) i
s 

to
 re

pr
es

en
t N

ew
 Y

or
k 

S
ta

te
 a

s 
on

e 
of

 th
e 

le
ad

in
g 

de
st

in
at

io
ns

 in
 h

os
tin

g 
S

po
rti

ng
 e

ve
nt

s.
 T

he
 

in
d

iv
id

u
a

l 
C

V
B

/S
C

’s
 a

re
 l
o

o
k
in

g
 t
o

 p
a

rt
n

e
r 

to
g

e
th

e
r 

a
t 

S
po

rts
 In

du
st

ry
 T

ra
de

sh
ow

s 
(N

at
io

na
l A

ss
oc

ia
tio

n 
of

 
S

po
rts

 C
om

m
is

si
on

, C
O

N
N

E
C

T 
S

po
rts

, S
po

rts
 

R
el

at
io

ns
hi

p 
C

on
fe

re
nc

e 
an

d 
TE

A
M

S
) t

o 
re

pr
es

en
t N

ew
 

Yo
rk

 S
ta

te
 a

s 
a 

w
ho

le
.  

  

20
15

 T
ra

de
sh

ow
s 

•
N

at
io

na
l A

ss
oc

ia
tio

n 
of

 S
po

rts
 C

om
m

is
si

on
s 

(N
A

S
C

) 
•

A
pr

il 
26

-3
0,

 2
01

5 
M

ilw
au

ke
e,

 W
I  

•
A

pp
oi

nt
m

en
t b

as
ed

 s
ho

w
 w

ith
 e

du
ca

tio
na

l s
es

si
on

s 
 

•
S

po
rts

lin
ks

 (U
ni

te
d 

S
ta

te
s 

O
ly

m
pi

c 
C

om
m

itt
ee

) 
•

A
ug

us
t 2

5-
26

, 2
01

5,
 P

itt
sb

ur
g,

 P
A 

 
•

A
p
p
o
in

tm
e
n
t 
b
a
s
e
d
 s

h
o
w

 w
it
h
 m

e
e
ti
n
g
 w

it
h
 a

ll 
N

G
B

’s
 

 
•

C
O

N
N

E
C

T 
S

po
rts

 (C
ol

lin
so

n 
M

ed
ia

) 
•

A
ug

us
t 2

7-
30

, 2
01

5 
P

itt
sb

ur
g,

 P
A

 
•

A
pp

oi
nt

m
en

t b
as

ed
 s

ho
w

 w
ith

 E
du

ca
tio

n 
S

es
si

on
s 

 
•

A
qu

at
ic

s 
(U

S
A 

w
at

er
 s

po
rts

) 
•

S
ep

te
m

be
r 2

6-
30

, K
an

sa
s 

C
ity

, K
S

 
•

B
oo

th
 w

ith
 n

o 
ap

po
in

tm
en

ts
 (t

ra
di

tio
na

l t
ra

de
sh

ow
) 

 
•

S
po

rts
 R

el
at

io
ns

hi
p 

C
on

fe
re

nc
e 

(S
po

rts
 E

ve
nt

 M
ag

az
in

e)
 

•
O

ct
ob

er
 5

-9
, 2

01
5,

 S
hr

ev
ep

or
t, 

LA
 

•
A

pp
oi

nt
m

en
t b

as
ed

 s
ho

w
 w

ith
 E

du
ca

tio
n 

S
es

si
on

s 
(s

m
al

le
r s

ho
w

) 
 

•
TE

A
M

S
 (S

po
rts

 T
ra

ve
l M

ag
az

in
e)

 
•

N
ov

em
be

r 9
-1

3,
 2

01
5 

La
s 

Ve
ga

s,
 N

V
 

•
A

ll 
C

V
B

’s
/S

p
o
rt

s
 C

o
m

m
is

s
io

n
s
 h

a
v
e
 a

 b
o
o
th

 a
n
d
 S

p
o
rt

 O
rg

a
n
iz

e
rs

 m
a
k
e
 a

p
p
o
in

tm
e
n
ts

 w
it
h
 

us
  

 

A 
D

iv
is

io
n 

of
 E

m
pi

re
 S

ta
te

 D
ev

el
op

m
en

t 

9/
21

/1
5

Su
m

m
er

 2
01

5 
Pr

og
ra

m
 U

pd
at

e

To
ur

is
m

 A
dv

is
or

y 
C

ou
nc

il 
M

ee
tin

g

2Su
m

m
er

 A
dv

er
tis

in
g

Sp
an

is
h 

la
ng

ua
ge

 a
nd

 
ag

ri-
to

ur
is

m
 c

om
m

er
ci

al
s Ad

iro
nd

ac
ks

 N
YC

 b
us

 a
ds

M
TA

 O
ut

 o
f H

om
e 

ad
s

3Su
m

m
er

 A
dv

er
tis

in
g

W
ee

kl
y 

an
d 

M
on

th
ly

 E
ve

nt
 C

al
en

da
rs

4C
FA

 u
pd

at
e

M
ar

ke
t N

Y 
•

$1
2 

M
illi

on
 in

 fu
nd

in
g 

av
ai

la
bl

e 
 

–
$5

 m
illi

on
 w

or
ki

ng
 c

ap
ita

l
–

$7
 m

illi
on

 c
ap

ita
l 

•
C

FA
 o

pe
ne

d 
M

ay
 1

, 2
01

5 
an

d 
cl

os
ed

 
Ju

ly
 3

1,
 2

01
5 

•
20

2 
fin

al
iz

ed
 a

pp
lic

at
io

ns
 w

er
e 

re
ce

iv
ed

 fo
r 

M
ar

ke
t N

Y 
R

ou
nd

 5

5In
du

st
ry

 R
el

at
io

ns
R

eg
io

na
l C

ha
rr

et
te

s
•

M
ee

tin
gs

 w
ith

 a
ll 

el
ev

en
 v

ac
at

io
n 

re
gi

on
s 

in
 o

rd
er

 to
 a

lig
n 

re
gi

on
al

 e
ffo

rts
 

w
ith

 th
e 

st
at

e’
s 

m
ar

ke
tin

g 
st

ra
te

gy
.

•
Le

ar
ni

ng
 a

bo
ut

 re
gi

on
al

 p
rio

rit
ie

s 
an

d 
di

sc
us

si
ng

 th
e 

op
tim

al
 ro

le
 th

e 
st

at
e 

ca
n 

pl
ay

 in
 th

e 
cu

st
om

er
 jo

ur
ne

y.

6In
te

rn
at

io
na

l I
ni

tia
tiv

es
FA

M
 T

ou
rs

, T
ra

de
 S

ho
w

s,
 a

nd
 S

al
es

 M
is

si
on

s
•

IP
W

 T
ra

de
 S

ho
w,

 O
rla

nd
o

•
U

K
 C

yc
lin

g 
FA

M
 T

ou
r 

•
N

at
io

na
l G

eo
gr

ap
hi

c 
M

ag
az

in
e 

FA
M

 T
ou

r 
•

U
nd

er
gr

ou
nd

 R
ai

lro
ad

 H
er

ita
ge

 F
AM

 T
ou

r 
•

IL
N

Y 
C

an
ad

a 
Sa

le
s 

M
is

si
on

•
G

er
m

an
y 

Pr
es

s 
To

ur
 a

nd
 O

pe
ra

to
r T

rip
•

W
om

en
 O

nl
y 

U
K 

Tr
ip

•
A

fri
ca

n 
/ D

ut
ch

 F
A

M
 T

ou
r

7D
ig

ita
l I

ni
tia

tiv
es

Vi
at

or
lis

tin
gs

•
Th

e 
w

or
ld

's
 le

ad
in

g 
re

so
ur

ce
 fo

r r
es

ea
rc

hi
ng

, 
fin

di
ng

, a
nd

 b
oo

ki
ng

 th
e 

be
st

 tr
av

el
 e

xp
er

ie
nc

es
•

O
ve

r 5
0 

N
Y

S
 a

ttr
ac

tio
ns



8Pu
bl

ic
at

io
ns

9Se
gm

en
t T

ra
ve

l
P

at
h 

Th
ro

ug
h 

H
is

to
ry

 w
eb

si
te

•
N

ew
 u

se
r f

rie
nd

ly
 d

es
ig

n
•

Tr
ip

 p
la

nn
er

 to
 s

av
e 

an
d 

sh
ar

e 
tra

ve
l i

de
as

 
•

In
te

ra
ct

iv
e 

m
ap

 p
in

po
in

ts
 lo

ca
tio

ns
 a

nd
 p

ro
vi

de
s 

dr
iv

in
g 

di
re

ct
io

ns
.

10Se
gm

en
t T

ra
ve

l
P

at
h 

Th
ro

ug
h 

H
is

to
ry

 W
ee

ke
nd

•
A

sh
ow

ca
se

 o
f N

ew
 Y

or
k 

St
at

e'
s 

ric
h 

an
d 

fa
sc

in
at

in
g 

hi
st

or
y

•
Fe

at
ur

es
 h

un
dr

ed
s 

of
 e

ve
nt

s 
ha

pp
en

in
g 

at
 

hi
st

or
ic

 a
nd

 c
ul

tu
ra

l d
es

tin
at

io
ns

 th
ro

ug
ho

ut
 N

YS
 

•
60

%
 in

cr
ea

se
 in

 e
ve

nt
s 

fro
m

 la
st

 y
ea

r

11Se
gm

en
t T

ra
ve

l
LG

B
T 

E
ve

nt
s

•
Fi

ng
er

 L
ak

es
 P

rid
e,

 G
en

ev
a

•
B

la
ck

 a
nd

 L
at

in
o 

G
ay

 P
rid

e,
 

A
lb

an
y

•
B

uf
fa

lo
 P

rid
e,

 B
uf

fa
lo

•
Q

ue
en

s 
G

ay
 P

rid
e,

 J
ac

ks
on

 
H

ei
gh

ts
•

H
ud

so
n 

Va
lle

y 
LG

B
T 

P
rid

e,
 

N
ew

 P
al

tz
•

B
ro

ok
ly

n 
P

rid
e,

 B
ro

ok
ly

n
•

C
ap

ita
l P

rid
e,

 A
lb

an
y

•
Lo

ng
 Is

la
nd

 P
rid

e,
 H

un
tin

gt
on

•
P

rid
e 

P
al

oo
za

, B
in

gh
am

to
n

•
Q

ue
en

 C
ity

 P
rid

e,
 

P
ou

gh
ke

ep
si

e

•
R

oc
kl

an
d 

C
ou

nt
y 

P
rid

e,
 N

ya
ck

•
C

en
tra

l N
ew

 Y
or

k 
P

rid
e,

 
S

yr
ac

us
e

•
H

ud
so

n 
P

rid
e,

 H
ud

so
n

•
O

ra
ng

e 
C

ou
nt

y 
P

rid
e,

 W
ar

w
ic

k
•

H
ar

le
m

 P
rid

e
H

ar
le

m
•

N
ew

 Y
or

k 
C

ity
 P

rid
e 

Fe
st

, 
M

an
ha

tta
n

•
S

ta
te

n 
Is

la
nd

 P
rid

e 
Fe

st
, S

ta
te

n 
Is

la
nd

•
R

oc
he

st
er

 P
rid

e 
Fe

st
iv

al
, 

R
oc

he
st

er
•

B
ro

nx
 L

G
B

TQ
 P

rid
e 

&
 H

ea
lth

 
Fa

ir,
 B

ro
nx

12Se
gm

en
t T

ra
ve

l
To

ur
is

m
 O

ut
re

ac
h

•
E

ag
le

 A
ca

de
m

y 
Fi

sh
in

g 
Tr

ip
•

C
en

tra
l P

ar
k 

Fi
sh

in
g 

D
em

o

13Pu
bl

ic
 R

el
at

io
ns

Ju
ne

–
Au

gu
st

 2
01

5
•

To
ta

l c
lip

s:
75

6
(P

rin
t/O

nl
in

e 
+ 

B
ro

ad
ca

st
)

•
To

ta
l r

ea
ch

: 3
01

,8
72

,3
50

(C
irc

ul
at

io
n 

+ 
Vi

ew
er

sh
ip

)

•
E

ar
ne

d 
m

ed
ia

:
$1

4,
30

6,
06

0 
•

Pr
es

s 
tri

ps
 a

nd
 F

AM
 to

ur
s:

  2
3 

14Pu
bl

ic
 R

el
at

io
ns

Fa
ll 

M
ed

ia
 N

ig
ht

 
•

88
m

ed
ia

 a
tte

nd
ed

 th
e 

ev
en

t a
t t

he
 

Pr
in

ce
 G

eo
rg

e 
Ba

llr
oo

m
 a

nd
 m

et
 

w
ith

 th
e 

va
ca

tio
n 

re
gi

on
s 

to
 d

is
cu

ss
 

ne
w

 d
ev

el
op

m
en

ts
, f

al
l t

ra
ve

l 
of

fe
rin

gs
 a

nd
 w

or
ke

d 
on

 p
ot

en
tia

l 
st

or
y 

an
gl

es
•

17
to

ur
 o

pe
ra

to
rs

 a
nd

 c
on

ci
er

ge
 

al
so

 a
tte

nd
ed

15Pa
rt

ne
rs

hi
ps

je
tB

lu
e

Ai
rw

ay
s

•
C

ob
ra

nd
ed

 s
hi

rts
 a

t N
Y

C
 P

rid
e

•
C

ity
w

id
e 

ad
 c

am
pa

ig
n

16Pa
rt

ne
rs

hi
ps

D
el

ta
 A

ir 
Li

ne
s

•
C

ob
ra

nd
 la

un
ch

 a
t N

YS
E

•
G

ra
nd

 C
en

tra
l a

nd
 p

rin
t 

ad
 c

am
pa

ig
n

17St
ra

te
gi

c 
In

iti
at

iv
es

N
Y

S
 L

ot
to

•
N

ew
 I

N
Y

®
 C

as
h 

&
 T

ra
ve

l s
cr

at
ch

 o
ff 

tic
ke

t
•

C
ur

at
ed

 v
ac

at
io

ns
 to

 e
ac

h 
of

 th
e 

11
 v

ac
at

io
n 

re
gi

on
s 

ha
ve

 b
ee

n 
de

ve
lo

pe
d 

as
 p

riz
es

•
P

la
ye

rs
 c

an
 w

in
 th

e 
tri

ps
 th

ro
ug

h 
th

e 
in

st
an

t w
in

 
on

 th
e 

sc
ra

tc
h 

of
f t

ic
ke

t o
r t

he
 s

ec
on

d 
ch

an
ce

 
dr

aw
in

g 
on

 N
Y 

Lo
tte

ry
’s

 w
eb

si
te

•
Th

e 
sc

ra
tc

h-
of

f t
ic

ke
t g

oe
s 

on
 s

al
e 

O
ct

ob
er

 1
3t

h

•
A

fu
ll-

sc
al

e 
m

ed
ia

 p
la

n 
to

 p
ro

m
ot

e 
th

e 
tic

ke
t w

ill 
la

un
ch

 s
ho

rtl
y 

af
te

r
18St

ra
te

gi
c 

In
iti

at
iv

es
S

um
m

er
 T

ou
ris

m
 D

is
pl

ay
s 

Em
pi

re
 S

ta
te

 P
la

za
, A

lb
an

y

19Ev
en

ts
I L

O
V

E
 N

Y 
P

od
•

La
un

ch
ed

 to
 in

cr
ea

se
 

ex
po

su
re

 a
nd

 e
ng

ag
em

en
t

•
A

m
ob

ile
 to

ur
is

m
 b

oo
th

•
Fo

ca
l p

oi
nt

 a
nd

 in
vi

tin
g 

ev
en

ts
 d

is
pl

ay
•

A
m

ov
in

g 
bi

llb
oa

rd
 a

s 
it 

tra
ve

rs
es

 th
e 

S
ta

te
•

E
xp

er
ie

nt
ia

l e
le

m
en

ts
 to

 
en

ha
nc

e 
th

e 
cu

st
om

er
 

ex
pe

rie
nc

e

20Ev
en

ts
G

ov
er

no
r’s

 C
ha

lle
ng

e 
E

ve
nt

s
•

A
di

ro
nd

ac
k 

C
ha

lle
ng

e 
Ju

ly
 1

9
•

B
as

sm
as

te
rC

ha
lle

ng
e 

Ju
ly

 2
6

21Ev
en

ts
N

ew
 Y

or
k 

S
ta

te
 F

ai
r

•
Fi

rs
t e

ve
r P

rid
e 

D
ay

 
•

Br
ou

gh
t L

G
BT

 a
nd

 m
ai

ns
tre

am
 m

ed
ia

Ta
st

e 
N

Y 
H

ig
hl

ig
ht

s 
fo

r t
he

 N
YS

 T
ou

ris
m

 
A

dv
is

or
y 

C
ou

nc
il 

-S
ep

te
m

be
r 2

01
5

  

Ta
st

e 
N

Y 
Ev

en
ts

•
Si

nc
e 

20
13

, h
as

 p
ar

tic
ip

at
ed

 in
 1

13
 e

ve
nt

s 
in

cl
ud

in
g 

S
up

er
 B

ow
l X

LV
III

, L
P

G
A

, t
he

 
S

um
m

er
 F

an
cy

 F
oo

d 
S

ho
w

•
A

lm
os

t $
47

5,
00

0 
in

 g
ro

ss
 s

al
es

 o
f l

oc
al

 
pr

od
uc

ts
 in

 C
Y 

20
14

•
O

ve
r 5

.9
 m

illi
on

 p
eo

pl
e 

at
te

nd
ed

, c
re

at
in

g 
br

an
d 

ex
po

su
re

 fo
r T

as
te

 N
Y 

an
d 

pr
om

ot
io

na
l o

pp
or

tu
ni

tie
s 

fo
r s

om
e 

1,
10

0 
fo

od
 a

nd
 b

ev
er

ag
e 

pr
od

uc
er

s.



  

Ta
st

e 
N

Y 
R

et
ai

l P
re

se
nt

at
io

ns

•
N

ow
12

di
ffe

re
nt

 re
ta

il 
pr

es
en

ta
tio

ns

N
YS

 T
hr

uw
ay

 –
C

hi
tte

na
ng

o,
 N

ew
 B

al
tim

or
e,

 S
lo

at
sb

ur
g,

 P
at

te
rs

on
vi

lle
Tr

av
el

 P
la

za
s

A
irp

or
ts

 -
LG

A 
A

irp
or

t, 
JF

K
 A

irp
or

t, 
M

ac
A

rth
ur

 A
irp

or
t

S
ta

te
 H

ig
hw

ay
s 

–
To

dd
 H

ill
(T

S
P

), 
B

ro
om

e 
G

at
ew

ay
 (I

-8
7)

   
   

  O
th

er
 –

Ja
vi

ts
C

en
te

r, 
G

ra
nd

 C
en

tra
l T

er
m

in
al

, M
ar

ke
tp

la
ce

 a
t N

YS
 F

ai
r

•
P

ro
du

ce
d 

ov
er

 $
1 

m
illi

on
 in

 g
ro

ss
 s

al
es

 in
 C

Y 
20

14

•
R

oa
ds

id
e 

ve
nu

es
 a

re
 p

ro
vi

di
ng

 a
dd

iti
on

al
 a

gr
ito

ur
is

m
be

ne
fit

s

  

Ta
st

e 
N

Y 
M

ar
ke

t a
t T

od
d 

H
ill

 
(T

SP
)

•
O

pe
ne

d 
Ju

ne
 1

0,
 2

01
4

•
O

ve
r 1

00
 lo

ca
l g

ro
w

er
s 

an
d 

pr
od

uc
er

s 
ha

ve
 h

ad
 p

ro
du

ct
 

on
 th

e 
sh

el
ve

s

•
O

ve
r $

28
2,

00
0 

in
 g

ro
ss

 s
al

es
 in

 fi
rs

t s
ix

 m
on

th
s 

of
 

op
er

at
io

n

•
S

up
po

rts
 re

gi
on

al
 a

gr
ito

ur
is

m
an

d
m

an
y 

su
pp

lie
rs

 h
av

e 
at

tri
bu

te
d 

sa
le

s 
gr

ow
th

 to
 re

fe
rr

al
s 

fro
m

 T
od

d 
H

ill
 s

ta
ff

 

•
N

ew
 fo

r 2
01

5

•
N

ew
 Y

or
k 

P
en

n 
Le

ag
ue

 S
ta

di
um

s 
in

cl
ud

e:
•

Tr
i-C

ity
 V

al
le

y 
C

at
s

•
A

ub
ur

n 
D

ou
bl

e 
D

ay
s

•
H

ud
so

n 
Va

lle
y 

R
en

eg
ad

es
•

B
at

av
ia

 M
uc

k 
D

og
s

•
A

lb
an

y 
Ti

m
es

 U
ni

on
 C

en
te

r

Ta
ki

ng
 T

as
te

 N
Y 

ou
t t

o 
th

e 
B

al
lp

ar
k

  

Ta
st

e 
N

Y 
Ve

nd
in

g

•
U

ni
qu

e 
ef

fo
rt 

to
 s

ho
w

ca
se

 a
nd

 s
er

ve
 lo

ca
l p

ro
du

ct
s

•
P

ar
tn

er
in

g 
w

ith
 th

e 
N

Y
S

 A
ut

om
at

ed
 V

en
di

ng
 M

ac
hi

ne
 

A
ss

oc
ia

tio
n 

an
d 

N
Y

S
 C

om
m

is
si

on
 fo

r t
he

 B
lin

d 
(O

C
FS

)

•
Fi

rs
t m

ac
hi

ne
s 

w
er

e 
sh

ow
ca

se
d 

at
 T

he
 G

re
at

 N
Y

S
 F

ai
r. 

 
M

ac
hi

ne
s 

ar
e 

no
w

 in
 o

pe
ra

tio
n 

at
 C

lif
to

n 
P

ar
k 

R
es

t 
A

re
a,

 B
ro

om
e 

G
at

ew
ay

 R
es

t A
re

a,
 A

g 
&

 M
ar

ke
ts

 L
ob

by
, 

N
Y

S
 C

ap
ito

l B
ui

ld
in

g 
an

d 
Le

gi
sl

at
iv

e 
O

ffi
ce

 B
ui

ld
in

g

R
et

ai
l L

iq
uo

r S
to

re
 In

iti
at

iv
e

•
E

ffo
rt 

to
 id

en
tif

y 
an

d 
sh

ow
ca

se
 lo

ca
l w

in
es

, s
pi

rit
s 

an
d 

ci
de

r i
n 

re
ta

il 
liq

uo
r s

to
re

s

•
Pa

rtn
er

ed
 w

ith
 th

e 
N

YS
 L

iq
uo

r S
to

re
 A

ss
oc

ia
tio

n 
an

d 
af

fil
ia

te
d 

gr
ou

ps

•
P

ro
vi

de
d 

po
in

t o
f s

al
e 

(P
O

S
) m

at
er

ia
ls

 to
 p

ar
tic

ip
at

in
g 

st
or

es
, 

in
cl

ud
in

g 
ho

lid
ay

 p
os

te
r p

ro
m

ot
in

g 
“T

as
te

 N
Y”

•
Sh

ow
ca

se
d 

N
Y 

w
in

e,
 b

ee
r, 

sp
iri

t, 
ci

de
r a

nd
 fo

od
 p

ro
du

ce
rs

 a
t 

N
Y

S
LS

A 
5t

h
An

nu
al

 H
ol

id
ay

 T
ra

de
 S

ho
w

s 
in

 R
oc

he
st

er
 a

nd
 

Al
ba

ny
 (n

ea
rly

 9
0 

pa
rti

ci
pa

nt
s)

R
oa

ds
id

e 
Si

gn
ag

e

•
O

ve
r 4

00
 s

ite
s 

id
en

tif
ie

d 
as

 T
as

te
 N

Y 
de

st
in

at
io

ns

•
N

YS
 T

hr
uw

ay
 a

nd
 D

O
T 

ha
ve

 re
br

an
de

d 
ex

is
tin

g 
si

gn
ag

e

•
Ag

 &
 M

ar
ke

ts
 c

on
tin

ue
s 

to
 w

or
k 

w
ith

 N
YS

 T
hr

uw
ay

 a
nd

 
D

O
T 

to
 fa

ci
lit

at
e 

si
gn

ag
e 

fo
r T

as
te

 N
Y 

de
st

in
at

io
ns

M
aj

or
 E

xp
an

si
on

 fo
r 2

01
5

•
G

ov
er

no
r A

nd
re

w
 M

. C
uo

m
o 

an
no

un
ce

d 
a

m
aj

or
 

ex
pa

ns
io

n 
fo

r t
he

 n
ex

t p
ha

se
 o

f T
as

te
 N

Y,
 o

n
O

ct
ob

er
 1

4,
 2

01
4.

•
Th

is
 c

om
m

itm
en

t w
ill

 tr
ip

le
 th

e 
gr

os
s 

sa
le

s 
of

 
pa

rti
ci

pa
tin

g 
ve

nd
or

s 
in

 2
01

5.
•

Th
e

pr
og

ra
m

’s
 p

ro
po

se
d 

ex
pa

ns
io

n 
in

cl
ud

es
 n

ew
 

op
tio

ns
 fo

r p
ur

ch
as

in
g 

go
od

s 
on

lin
e 

an
d 

a 
“T

as
te

 
N

Y 
O

ffi
ce

 a
t B

ro
ok

ly
n”

 to
st

re
ng

th
en

in
g 

th
e 

co
nn

ec
tio

n 
be

tw
ee

n 
up

st
at

e 
pr

od
uc

er
s 

an
d 

do
w

ns
ta

te
 c

on
su

m
er

s.
 



 

 

 
 

NYS Tourism Advisory Council  
2016 Meeting Dates 

 
 

Monday, January 25, 2016 
11am – 1pm 

633 Third Avenue, NYC 
 

Monday, March 14, 2016 
11am – 1pm 

633 Third Avenue, NYC 
 

Monday, May 16, 2016 
11am – 1pm 

625 Broadway, Albany, NY 
 

Monday, September 19, 2016 
11am – 1pm 

633 Third Avenue, NYC 
 

Monday, November 14, 2016 
11am – 1pm 

633 Third Avenue, NYC 
 
 

Please RSVP by the Friday before the meeting to: 
tac@esd.ny.gov or 212-803-3689 
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